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Innovation in Oligonucleotide & Peptide Manufacturing 
symposium 
20 April 2027 
Building on three previous annual events, including the 2025 symposium which 
welcomed 140 experts from academia, the pharmaceutical industry and the funding 
community, this symposium will convene UK and international stakeholders to 
explore how advanced manufacturing innovation can accelerate the development of 
sustainable, scalable and patient-focused oligonucleotide, peptide and conjugate 
therapeutics. 

The programme will bring together pharma and biotech leaders, technology 
providers, academics, funders, supply-chain partners and regulatory and quality 
experts. Discussions will focus on greener and more efficient synthesis, purification 
and solvent-recycling approaches; scalable solid-phase, liquid-phase, enzymatic, 
hybrid and continuous platforms; digital process development, AI, PAT and advanced 
analytics; new chemistries and conjugates; extra-hepatic delivery; and manufacturing 
models for rare, ultra-rare and n-of-few patient populations. 

Find out more. 
 

 

The venue 

At CPI’s Medicines Manufacturing Innovation Centre, we’re redefining the future of 
pharmaceutical production with cutting-edge digital technology, collaborative 
expertise, and more sustainable manufacturing practices.  

Located in Renfrewshire, Scotland, the Medicines Manufacturing Innovation Centre is 
a collaboration between CPI, the University of Strathclyde, UK Research & 
Innovation, Scottish Enterprise and founding industry partners AstraZeneca and GSK.  

The centre is easily accessible from Glasgow city centre and is adjacent to Glasgow 
Airport, making it a convenient location for visitors from across the UK and beyond. 

 

Sponsorship Packages 

 
 

Event sponsor 

 
This will include: 

 
• Exhibition stand and branding (logo) on digital event collateral. 

• 2 Delegate passes and Delegate information prior to the event. 

 
The cost of headline sponsorship is £3000 + VAT. 

We have limited spots for event sponsors, so we advise you to secure your spot as quickly as possible. 

 

Headline sponsor 

 
This will include: 

 
• Exhibition stand and featured branding (logo) on digital event collateral. 

• 2 Delegate passes and Delegate information prior to the event. 

 
The cost of the Headline sponsorship is £7000 + VAT. 

We have one headline sponsor for each event, so we advise you to secure your spot as quickly as possible. 

 

 

 

 
For further information on the event or any of the sponsorship packages, please contact 

Laura Osborne at laura.osborne@uk-cpi.com 

 

https://www.uk-cpi.com/events/oligonucleotide-manufacturing-symposium


 
 

 

 

Medicines Manufacturing Innovation Centre – April Symposia 
CPI, Medicines Manufacturing Innovation Centre  

Confirmation of Sponsorship 
 

Company name: 
............................................................................................................................................... 

 
Contact name: 
................................................................................................................................................. 

 
Billing address: 
.................................................................................................................................................. 

 
.................................................................................................................................................. 

 
................................................................................................................................................... 

 
Telephone:  
........................................................................................................................................................ 

 
Email:  
........................................................................................................................................................ 

 
Signature: 

.................................................................................................................................................... 

Purchase Order Number: ...................................................... 

 
 Headline Sponsor  

Event Sponsor 

 

Amount: £ ........................ + VAT 

 
 

An invoice will be sent on receipt of signed confirmation. Payment 
terms: 14 days from date of invoice. Please complete the above form, 

print and sign to confirm your participation, returning this form to: 
jojo.wade@uk-cpi.com 

 

  



EVENT SPONSORSHIP TERMS AND CONDITIONS 
The Event (as defined below) is organised and managed by Centre for Process Innovation Limited (“CPI or Organiser”), a company 
registered in England and Wales with registration 05002194 and registered office at CPI c/o Wilton Centre, Wilton, Redcar TS10 
4RF. 
These terms and conditions (the “Terms”) sets out the terms on which you (the “Sponsor”) agree to sponsor the Event.  You 
understand that by signing the Sponsorship Brochure to which the Terms are attached (“Agreement”), you agree to be bound by 
the Agreement. 
Defined terms in this Agreement shall have the meaning given to them in the Sponsorship Brochure or else within the Terms. 
Each of the Organiser and the Sponsor being a party and together the Organiser and the Sponsor are the parties. 

BACKGROUND 

A The Organiser is entitled to make available certain sponsorship, advertising and promotional rights to the 

Sponsor relating to the Event (“Sponsorship Package”). 

B The Sponsor wishes to purchase a Sponsorship Package relating to the Event from the Organiser. 

1 Definitions and interpretation 

1.1 In this Agreement, unless the context requires otherwise: 

Affiliate means any entity that directly or indirectly Controls, 

is Controlled by, or is under common Control with, 

another entity; 

Applicable Laws means the laws of England and Wales and any other 

laws or regulations, binding regulatory policies, 

binding guidelines or binding industry codes which 

apply from time to time in the relevant 

circumstances; 

Brand Guidelines means the brand guidelines set out in Part C; 

Business Day means a day other than a Saturday, Sunday or 

public holiday in England; 

Commencement Date means the date this Agreement is signed; 

Confidential Information means information disclosed by or on behalf of a 

party to the other party under or in connection with 

this Agreement which the disclosing party has 

indicated to the receiving party is confidential, or 

which would be regarded as confidential by a 

reasonable business person, including all know-

how, trade secrets, financial, commercial, technical, 

tactical or strategic information of any kind; 

Control means the beneficial ownership of more than 50% of the 

issued share capital of a company or the legal power to 

direct or cause the direction of the management of the 

company OR has the meaning given in the Corporation 

Tax Act 2010, s 1124 and Controls and Controlled shall 

be interpreted accordingly; 

Event means the event as set out in Schedule 1, Part B; 



Event Date means 220th April 2027; 

Force Majeure means an event or sequence of events beyond a 

party’s reasonable control preventing or delaying it 

from performing any of its obligations under this 

Agreement. Inability to pay is not Force Majeure; 

Intellectual Property Rights means copyright, rights related to copyright such as 

moral rights and performers’ rights, patents, rights 

in inventions, rights in Confidential Information, 

know-how, trade secrets, trade marks, geographical 

indications, service marks, trade names, design 

rights, rights in get-up, database rights, databases, 

domain names, business names, rights in computer 

software and all similar rights of whatever nature 

and, in each case: 

(a) whether registered or not; 

(b) including any applications to protect or 

register such rights; 

(c) including all renewals and extensions of 

such rights or applications; 

(d) whether vested, contingent or future; and 

(e) wherever existing; 

Losses means all losses, claims, damages, liabilities, fines, 

interest, penalties, costs and expenses (including 

reasonable legal and other professional fees); 

Materials means any copy, logos, artwork, images, photos, 

graphics, illustrations, animations, drawings, 

designs, data, audio recordings, video recordings, 

films, and any other creative, marketing, 

advertising, digital or similar materials; 

Organiser Marks means the Organiser’s logo(s) and trade mark(s) as 

set out in Part C; 

Speaker(s) means the speaker(s) to be included in any 

Sponsorship Package engaged for the Event; 

Sponsor Equipment means any equipment, vehicles, tools, furniture, 

machinery and property of any kind that the 

Sponsor or any Sub-contractor brings to the Venue; 

Sponsor Marks means the Sponsor’s logo(s) and trade mark(s) as 

set out in Part C; 

Sponsor Materials means any and all Materials promoted, published, 

distributed by the Sponsor which are associated 



with the Event and/or incorporate the Event Marks, 

Organiser Marks and/or Third Party Sponsor Marks; 

Sponsor Personnel means any employees, officers, staff, other 

workers, agents, contractors and consultants of the 

Sponsor, its Affiliates and any of its or their Sub-

contractors; 

Sponsorship Fee means the fee payable by the Sponsor for the 

sponsorship as set out in Schedule 1, Part A; 

Sponsorship Rights means the advertising, promotional and other 

rights and opportunities granted to the Sponsor by 

the Organiser in relation to the Event, as set out in 

Schedule 1, Part A; 

Sub-contractor means any third party with whom the Sponsor 

enters into a contract or otherwise engages in 

connection with the Event or the exercise of its 

Sponsorship Rights; 

Third Party Sponsor(s) means other sponsor(s) of the Event; 

Third Party Sponsor Marks means the logo(s) and trade mark(s) of Third Party 

Sponsors, as provided to the Sponsor from time to time; 

VAT means United Kingdom value added tax or any 

other tax imposed in substitution for it and any 

equivalent or similar tax imposed outside the United 

Kingdom; 

Venue means the venue where the Event will take place as 

set out in Schedule 1, Part B; and 

Venue Rules means any rules issued by the Venue, including rules 

relating to access and use of the Venue and its 

facilities, the content and placement of any 

advertising or promotional materials within or 

outside of the Venue, and the conduct of any person 

attending the Venue. 

1.2 In this Agreement: 

1.2.1 a reference to this Agreement includes its schedules; 

1.2.2 a reference to a ‘party’ includes that party’s personal representatives, successors and permitted 

assigns; 

1.2.3 a reference to a ‘person’ includes a natural person, corporate or unincorporated body (in each case 

whether or not having separate legal personality) and that person’s personal representatives, 

successors and permitted assigns; 

1.2.4 a reference to a ‘company’ includes any company, corporation or other body corporate, wherever and 

however incorporated or established; 

1.2.5 a reference to a gender includes each other gender; 



1.2.6 words in the singular include the plural and vice versa; 

1.2.7 any words that follow ‘include’, ‘includes’, ‘including’, ‘in particular’ or any similar words and 

expressions shall be construed as illustrative only and shall not limit the sense of any word, phrase, 

term, definition or description preceding those words; 

1.2.8 the table of contents, background section and any clause, schedule or other headings in this 

Agreement are included for convenience only and shall have no effect on the interpretation of this 

Agreement; 

1.2.9 a reference to ‘writing’ or ‘written’ includes any method of reproducing words in a legible and non-

transitory form; 

1.2.10 a reference to any legislation or legislative provision is a reference to it as amended, extended, re-enacted 

or consolidated from time to time except to the extent that any such amendment, extension or re-enactment 

would increase or alter the liability of a party under this Agreement; and 

1.2.11 a reference to any English action, remedy, method of judicial proceeding, court, official, legal 

document, legal status, legal doctrine, legal concept or thing shall, in respect of any jurisdiction other 

than England, be deemed to include a reference to that which most nearly approximates to the English 

equivalent in that jurisdiction. 

2 Commencement and term 

This Agreement shall commence on the Commencement Date and shall continue in full force and effect until the 

Event has ended. 

3 Sponsorship fee and payment 

3.1 The Sponsor shall pay to the Organiser the Sponsorship Fee in accordance with the payment arrangements set 

out in Schedule 1, Part A. 

3.2 The Sponsorship Fee is exclusive of VAT and the Sponsor shall pay any applicable VAT to the Organiser on receipt 

of a valid VAT invoice. 

3.3 The Sponsor shall pay all invoices in full and in cleared funds within 30 days of the date of invoice to the bank 

account nominated by the Organiser. 

3.4 The Sponsorship Fee and any other sums due under this Agreement shall be invoiced and paid in pounds sterling 

(GBP). 

3.5 Time of payment by the Sponsor is of the essence. 

3.6 If the Sponsor fails to make payment in accordance with this Agreement, the Organiser shall be entitled, in 

addition to any unpaid amount that should properly have been paid, to simple interest on that amount 

(accruing on a daily basis from the final date for payment until the date of actual payment, whether before or 

after judgment). Such interest shall be calculated at a rate of 4% per year above the Bank of England base rate 

which is current at the date the payment became overdue. 

3.7 The Sponsor must pay all sums that it owes to the Organiser under this Agreement free and clear without any 

set-off, counterclaim, deduction or withholding of any kind, save as may be required by law. 

4 Sponsor obligations 

4.1 The Sponsor shall, and shall procure that any Sponsor Personnel and Sub-contractors shall: 

4.1.1 exercise the Sponsorship Rights in accordance with this Agreement; 



4.1.2 provide all reasonable assistance to the Organiser in relation to the Organiser’s commercial 

exploitation of the Sponsorship Rights in connection with the Event; 

4.1.3 not engage in ambush marketing of the products or services of any other sponsor of the Event  or any 

exhibitor at the Event; 

4.1.4 comply with Venue Rules; 

4.1.5 comply with the rules of the relevant online platform or website, to the extent any part of the Event is 

being conducted virtually; 

4.1.6 not engage in any joint exploitation of the Sponsorship Rights (or any of them) with any third party other 

than with the prior written consent of the Organiser and in strict accordance with the provisions of 

this Agreement; 

4.1.7 comply with all Applicable Laws: (i) in the exercise of the Sponsorship Rights; (ii) in relation to the 

Sponsor’s involvement with the Event; and (iii) in carrying out its obligations under this Agreement; 

4.1.8 not hold itself out as the Organiser’s agent or as being associated with the Organiser (otherwise than 

as permitted under this Agreement), or suggest that the Organiser in any way endorses the Sponsor or 

its products, whether in Sponsor Materials or otherwise; 

4.1.9 promptly observe and comply with all instructions, directions or regulations issued by or on behalf of 

the Organiser relating to the organisation, safety, image and promotion of the Event, including those 

of any authorised broadcaster and those relating to health and safety at the Venue; 

4.1.10 not exercise the Sponsorship Rights (or any of them) or act or behave in any way or manner which, in 

the reasonable opinion of the Organiser, is prejudicial to or could have an adverse effect on: 

(a) the image or the brand reputation of the Event, the Venue, the Organiser or any Third Party 

Sponsor; or 

(b) the value of the Sponsorship Rights. 

4.2 Any breach of clause 4.1.3 by the Sponsor shall be deemed a material breach of this Agreement and shall entitle 

the Organiser to remove the Sponsor from the Venue and terminate this Agreement in accordance with clause 

15. Where the Organiser terminates this Agreement under this clause 4.2, the Organiser shall not provide any 

refund of the Sponsorship Fee (without prejudice to the Organiser’s other rights and remedies, including to claim 

damages in addition for the breach). This clause 4.2 is without prejudice to the interpretation of whether any 

breaches of any other part of clause 4.1 are material or not in the relevant circumstances. 

5 Organiser obligations 

5.1 The Organiser shall: 

5.1.1 provide the Sponsorship Rights and organise the staging of the Event:  

(a) in accordance with Schedule 1; and  

(b) using reasonable skill and care; 

5.1.2 provide relevant information, instructions and assistance as reasonably requested by the Sponsor in 

order to exercise the Sponsorship Rights; 

5.1.3 comply with all Applicable Laws and any mandatory requirements in respect of its obligations under 

this Agreement; 

5.1.4 consider in good faith any reasonable request from the Sponsor for joint promotional activity in 

connection with the Event; 



5.1.5 use reasonable endeavours to ensure that all relevant Sponsor signage and advertising that is 

produced and delivered as part of the Sponsorship Rights is correctly in place at the Venue and 

operational and not concealed or obscured from view at any time, including using reasonable 

endeavours to ensure that the way the Sponsor’s name and the Sponsor are featured are not changed; 

5.1.6 ensure that appropriately trained and qualified staff are used to run the Event; 

5.1.7 arrange the attendance of any Speakers (subject to clauses 13 and 18.4); and  

6 Sponsorship Speakers 

6.1 The Sponsor acknowledges and agrees that it has no rights under this Agreement in relation to any Speaker. 

6.2 The Sponsor shall not without the Organiser’s prior written consent: 

6.2.1 suggest any link or endorsement between the Sponsor and/or its products and any Speaker; or 

6.2.2 use the name or image of any Speaker, or any of their logos, trade marks or other Intellectual Property 

Rights. 

7 Warranties 

7.1 Each party warrants that: 

7.1.1 it has the right, power and authority to enter into this Agreement and grant to the other party the 

rights contemplated in this Agreement; 

7.1.2 its entry into and performance of this Agreement shall not cause it to be in breach of any obligations 

to a third party;  

7.1.3 it has and will maintain throughout the Term all necessary powers, authority and consents to enter 

into and fully perform its obligations under this Agreement. 

7.2 The Sponsor further warrants that: 

7.2.1 it is the sole owner of or controls all Intellectual Property Rights in the Sponsor Marks (and any other 

Intellectual Property Rights of the Sponsor used by the Organiser in accordance with the provisions of 

this Agreement); 

7.2.2 the Organiser’s use (and use by any of its licensees) of the Sponsor Marks (and any other Intellectual 

Property Rights of the Sponsor) in accordance with the provisions of this Agreement shall not infringe 

the Intellectual Property Rights of any third party; 

7.2.3 the Sponsor Materials shall: 

(a) comply with all Applicable Laws; 

(b) not infringe any third party’s Intellectual Property Rights or other proprietary rights; and 

(c) not contain anything which is fraudulent, defamatory, libellous, harmful, threatening or 

harassing, obscene, indecent or pornographic, racially or ethically offensive, discriminatory, 

inciteful or otherwise contrary to Applicable Law. 

7.2.4 it shall procure that it and any Sponsor Personnel and Sub-Contractors shall: 

(a) comply with all applicable laws, statutes, regulations and codes from time to time in force 

relating to anti-bribery, anti-corruption, anti-facilitation of tax evasion, anti-slavery and 

human trafficking including the Modern Slavery Act 2015;  

(b) not engage in any activity, practice or conduct which would constitute an offence under the 

Bribery Act 2010, the Modern Slavery Act 2015 or the Criminal Finances Act 2017; and 



(c) have and maintain reasonable policies and procedures to prevent the facilitation of the 

offences and matters envisaged in this clause 7. 

8 Approvals 

8.1 Where applicable, the Organiser shall review the materials and plans submitted by the Sponsor under this 

clause 8.1 and, following such review, may either: 

8.1.1 approve the materials or plan in writing; or 

8.1.2 reject the materials or plan in writing or require the Sponsor to make amendments to the materials 

or plan and resubmit them for approval, and the provisions of clause 8.1 shall apply to any revised 

versions until the Organiser provides written approval in accordance with clause 8.1.1. 

8.2 Approval (or the requirement of amendments) by the Organiser under clause 8.1 shall not constitute a waiver 

of any of the Sponsor's obligations under this Agreement and the Sponsor shall remain responsible (and liable 

to the Organiser) for ensuring that the Sponsor Materials and any activities carried out under clause 8.1 comply 

with the provisions of this Agreement (including clause 7.2.3). 

9 Intellectual property 

9.1 Except as expressly set out in this Agreement, no Intellectual Property Rights of either party are transferred or 

licensed (whether implied or otherwise) as a result of this Agreement and each party shall retain ownership of 

its Intellectual Property Rights. The Sponsor acknowledges and agrees that the Organiser owns all Intellectual 

Property Rights in the Event, the Organiser Marks and the Third Party Sponsor owns all Intellectual Property Rights in 

the Third Party Sponsor Marks. 

9.2 The Sponsor is entitled to use the Organiser Marks only in relation to the Event and the Sponsor is not entitled 

to copy or record/video such Organiser Marks (except to the extent permitted by law or as permitted in this 

Agreement) nor is the Sponsor entitled to use or authorise others to use the Organiser Marks for any 

commercial purposes.   

9.3 [blank]  

9.4 As above, the Sponsor is entitled to use the Organiser Marks only in relation to the Event and the Sponsor is 

not entitled to copy or record/video the Organiser Marks (except to the extent permitted by law or where 

permitted in these terms and conditions) nor is the Sponsor entitled to use or authorise others to use Organiser 

Marks for any commercial purposes. 

10 Indemnity 

10.1 The Sponsor shall indemnify (and hold harmless) the Organiser for any Losses incurred by the Organiser as a 

result of or in connection with: 

10.1.1 any action, demand or claim that use of any of the Sponsor Marks, any other of the Sponsor’s Intellectual 

Property Rights, or any of the Sponsor Materials by the Organiser in accordance with the provisions of 

this Agreement infringes the Intellectual Property Rights of any third party; 

10.1.2 any breach of any provision of this Agreement by the Sponsor or the Sponsor’s (or its Sub-contractor’s 

or the Sponsor Personnel’s) negligence; 

10.1.3 any breach of Applicable Laws in connection with this Agreement by the Sponsor, any Sub-contractor or 

the Sponsor Personnel. 



11 Insurance 

The Sponsor shall take out and maintain comprehensive and appropriate insurance policies in relation to any 

promotions, activities, or events which it undertakes in relation to the subject matter of this Agreement. 

12 Confidentiality 

It is understood that the parties’ will not be sharing any Confidential Information due to the nature of the 

Event. However, where any information is shared directly or indirectly, then any information identified as 

confidential by either party or which, by nature is sensitive and which is disclosed by a party (“Disclosing Party”) 

to the other party (“Receiving Party”) then such information disclosed shall be considered and treated by the 

Receiving Party as Confidential Information in order to prevent their divulgation or unauthorised use and shall 

in all events exercise reasonable care in protecting Confidential Information. 

13 Changes to the Event 

13.1 The Organiser may make changes to: 

13.1.1 The Event Date; and/or 

13.1.2 the Venue. 

13.2 The Organiser shall give reasonable notice where possible before any changes are made. 

14 Event cancellation 

14.1 Without prejudice to its rights to terminate this Agreement under clause 15, the Organiser may cancel the Event 

for any reason (including for Force Majeure) by giving notice in writing to the Sponsor at any time. 

14.2 The Organiser shall not be deemed in breach of this Agreement or otherwise liable to the Sponsor for any 

cancellation of the Event under clause 14.1, except to the extent set out in this clause 14. 

14.3 If the cancellation is made 60 days or more prior to the start of the Event, a full refund shall be given subject 

to a cancellation charge based on 10% of the booking fee plus a £12.00 (inc. VAT) administration fee to 

cover the Organiser’s costs. 

14.4 For cancellations made between 59 and 30 days prior to the start of the Event, a 50% refund will be given.  

14.5 For cancellations received with less than 30 days prior to the start of the Event no refund will be given 

14.6 If the Organiser cancels the Event pursuant to clause 14.1 this Agreement shall terminate immediately on notice 

to the Sponsor. 

15 Termination 

15.1 The Organiser may terminate this Agreement at any time by giving notice in writing to the Sponsor if the 

Sponsor, any of its Affiliates, any Sub-contractor or any of the Sponsor Personnel: 

15.1.1 challenges the ownership or subsistence of any Intellectual Property Rights of the Organiser, its Affiliates 

or any Third Party Sponsor; or 

15.1.2 does anything which could impair, damage or be detrimental to the reputation or goodwill associated 

with the Organiser, its Affiliates, the Event, any Third Party Sponsor or any of the Organiser’s Intellectual 

Property Rights, brands, products or services;  



15.1.3 enters into administration, liquidation, or any arrangement with its creditors (other than for the 

purpose of a solvent amalgamation or restructuring);  

15.1.4 has a receiver, administrator, or similar officer appointed over its assets; or 

15.1.5 becomes unable to pay its debts as they fall due or is deemed insolvent under section 123 of the 

Insolvency Act 1986; or 

15.1.6 is reasonably believed by the Customer to be at risk of any of the above events occurring. 

16 Consequences of termination 

16.1 On termination or expiry of this Agreement for any reason: 

16.1.1 all rights granted to the Sponsor under this Agreement shall immediately cease; 

16.1.2 the Sponsor shall discontinue exercising the Sponsorship Rights with immediate effect and shall not, 

without the Organiser’s prior written consent, refer to the Sponsorship Rights directly or indirectly in 

connection with the advertising, distribution, or promotion of the Sponsor Products or Sponsor Material; 

16.1.3 the Organiser may immediately grant the Sponsorship Rights to third parties; 

16.1.4 the Sponsor shall not make any further use of, or reproduce or exploit, the Event Marks, the Organiser 

Marks, the Third Party Sponsor Marks or any mark confusingly similar with any of them; 

16.1.5 all licences granted by one party to the other party shall immediately terminate, excluding any licences 

expressed to continue past the date of termination; 

16.1.6 each party shall pay to the other party all and any sums due and payable at the date of such termination 

without undue delay; 

16.1.7 the Sponsor shall, at its own cost and upon the request of the Organiser, return any materials or 

equipment with immediate effect which have been provided to the Sponsor by the Organiser; 

16.1.8 the Sponsor shall, at its own cost and by such time and date specified by the Organiser, remove all 

Sponsor Equipment from the Venue; 

16.1.9 the Sponsor undertakes to immediately return or destroy (at the request of the Organiser) any 

materials and/or other items in the Sponsor’s possession (or the possession of the Sponsor’s Affiliates, 

Sub-contractors or Sponsor Personnel) bearing the Event Marks, the Organiser Marks, or the Third Party 

Sponsor Marks (or any of them); 

16.1.10 the Sponsor shall terminate any permitted sub licence or other agreement or arrangement entered 

into by it in relation to the Sponsorship Rights with immediate effect; 

16.1.11 the parties shall within five Business Days return (or, at the other party’s option, destroy) all the other 

party’s Confidential Information in its possession or under its control and all copies of such information; 

16.1.12 all accrued rights and liabilities of the parties (including any rights in relation to breaches of contract) 

shall not be affected; and 

16.1.13 clauses 1, 3, 9, 10, 11, 12, 16, 17, and 25 (inclusive) shall remain in effect, together with any other 

provisions which are expressly stated to, or by necessary implication are intended to, survive 

termination. 

17 Limitation of liability 

17.1 The extent of the Organiser’s liability under or in connection with this Agreement (regardless of whether such 

liability arises in tort, contract or in any other way and whether or not caused by negligence or 

misrepresentation) shall be as set out in this clause 17. 



17.2 Subject to clause 17.6, the Organiser’s total liability shall not exceed the Sponsorship Fee paid by the Sponsor. 

17.3 Subject to clause 17.6, the Organiser shall not be liable for any consequential, indirect or special losses. 

17.4 Subject to clause 17.6, the Organiser shall not be liable for any of the following (whether direct or indirect): 

17.4.1 loss of profit; 

17.4.2 loss of revenue; 

17.4.3 loss or corruption of data; 

17.4.4 loss or corruption of software or systems; 

17.4.5 loss or damage to equipment; 

17.4.6 loss of use; 

17.4.7 loss of production; 

17.4.8 loss of contract; 

17.4.9 loss of commercial opportunity; 

17.4.10 loss of savings, discount or rebate (whether actual or anticipated); 

17.4.11 harm to reputation or loss of goodwill; and/or 

17.4.12 wasted expenditure. 

17.5 Except as expressly stated in this Agreement, and subject to clause 17.6, all warranties and conditions in favour 

of the Sponsor whether express or implied by statute, common law or otherwise are excluded by the Organiser 

to the extent permitted by law. 

17.6 Notwithstanding any other provision of this Agreement, the Organiser’s liability shall not be limited in any way 

in respect of the following: 

17.6.1 death or personal injury caused by negligence; 

17.6.2 fraud or fraudulent misrepresentation; 

17.6.3 any other losses which cannot be excluded or limited by applicable law. 

18 Force majeure 

18.1 A party shall not be liable if delayed in or prevented from performing any of its obligations under this Agreement 

due to Force Majeure. The affected party shall:  

18.1.1 promptly notify the other of the Force Majeure event and its expected duration; and 

18.1.2 use reasonable endeavours to minimise the effects of that event. 

18.2 If due to Force Majeure, a party: 

18.2.1 is or is likely to be unable to perform a material obligation; or 

18.2.2 is or is likely to be delayed in or prevented from performing its obligations for a continuous period of 

more than 30 Business Days, 

the other party may terminate this Agreement on not less than 15 Business Days written notice (or, where it is not possible to provide 15 

Business Days written notice prior to the Event taking place, as much notice as is reasonably possible in the circumstances). 

18.3 The Organiser’s rights to cancel the Event under clause 14 are in addition to any rights it may have under clause 

18.2. 

18.4 If a Speaker fails to attend the Event for any reason outside the Organiser’s reasonable control (including due 

to illness or injury), this shall constitute a Force Majeure event affecting the Organiser and the Organiser may 

rely on clause 18.1. 



19 Announcements 

No announcement or other public disclosure concerning this Agreement or any of the matters contained in it 

shall be made by, or on behalf of, the Sponsor without the prior written consent of the Organiser (such consent 

not to be unreasonably withheld or delayed), except as required by law, any court, any governmental, 

regulatory or supervisory authority (including any recognised investment exchange) or any other authority of 

competent jurisdiction. 

20 Notices 

20.1 Notices under this Agreement shall be in writing and sent to a party’s address as set out on the first page of this 

Agreement. Notices may be given, and shall be deemed received by email to laura.osborne@uk-cpi.com in the 

case of the Organiser and in the case of the Sponsor, the email address of the Sponsor’s main contact. 

20.2 This clause does not apply to notices given in legal proceedings.  Any legal notices shall be sent to legal@uk-

cpi.com for the attention of the General Counsel & Company Secretary. 

21 Entire agreement 

21.1 The parties agree that this Agreement constitutes the entire agreement between them and supersedes all 

previous agreements, understandings and arrangements between them, whether in writing or oral, in respect 

of its subject matter. 

21.2 Each party acknowledges that it has not entered into this Agreement in reliance on, and shall have no remedies 

in respect of, any representation or warranty that is not expressly set out in this Agreement, except in the case 

of fraudulent misrepresentation. No party shall have any claim for innocent or negligent misrepresentation on the 

basis of any statement in this Agreement. 

22 No partnership or agency 

The parties are independent contractors and are not partners, principal and agent or employer and employee 

and this Agreement does not establish any joint venture, trust, fiduciary, agency or other relationship between 

them. Neither party shall have, nor shall represent that they have, any authority to make any commitments on 

the other party’s behalf. 

23 Severance 

23.1 If any provision of this Agreement (or part of any provision) is or becomes illegal, invalid or unenforceable, the 

legality, validity and enforceability of any other provision of this Agreement shall not be affected. 

23.2 If any provision of this Agreement (or part of any provision) is or becomes illegal, invalid or unenforceable but 

would be legal, valid and enforceable if some part of it was deleted or modified, the provision or part-provision 

in question shall apply with such deletions or modifications as may be necessary to make the provision legal, 

valid and enforceable. In the event of such deletion or modification, the parties shall negotiate in good faith in 

order to agree the terms of a mutually acceptable alternative provision. 

24 Waiver 

No failure, delay or omission by either party in exercising any right, power or remedy provided by law or under 

this Agreement shall operate as a waiver of that right, power or remedy, nor shall it preclude or restrict any 

future exercise of that or any other right or remedy. No single or partial exercise of any right, power or remedy 

provided by law or under this Agreement shall prevent any future exercise of it or the exercise of any other 

right, power or remedy. 

mailto:laura.osborne@uk-cpi.com
mailto:legal@uk-cpi.com
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25 Governing law and Jurisdiction 

This Agreement and any dispute or claim arising out of, or in connection with, it, its subject matter or formation 

(including non-contractual disputes or claims) shall be governed by, and construed in accordance with, the laws 

of England and Wales.  Subject to clause 19, the parties irrevocably agree that the courts of England and Wales 

shall have exclusive jurisdiction to settle any dispute or claim arising out of, or in connection with, this 

Agreement, its subject matter or formation (including non-contractual disputes or claims). 

 



SCHEDULE 1  

EVENT AND SPONSORSHIP RIGHTS 

Part A  

Sponsorship Rights 

Event sponsor  

• Exhibition stand and branding (logo) on digital event collateral.  

• 2 Delegate passes and Delegate information prior to the event.  

The cost of headline sponsorship is £3000 + VAT.  
 

Headline sponsor  

This will include:  

• Exhibition stand and featured branding (logo) on digital event collateral.  

• 2 Delegate passes and Delegate information prior to the event.  

The cost of the Headline sponsorship is £7000 + VAT.  We have one headline sponsor for each event.  
 

Part B  

The Event 

Oligonucleotide & Peptide Manufacturing Symposium- .  

Held at Medicines Manufacturing Innovation Centre, Glasgow on 20th of April 2027.  

This conference will be in person only.  

Hosted by CPI, this 2-day symposium will bring together experts from academia, pharma, biotech, manufacturing, 
technology, regulation and funding to explore how advanced manufacturing can accelerate sustainable, scalable and 
patient-focused oligonucleotide, peptide and conjugate therapeutics.. 

 
Part C  

Organiser Marks 

https://www.uk-cpi.com/brand-resources  
 
 

  

https://www.uk-cpi.com/brand-resources


 
  

 

SIGNED for and on behalf of CPI INNOVATION 
SERVICES LIMITED: 
 
Name 
 
Position 
 
Signature 
 
Date 

SIGNED for and on behalf of [INSERT SPONSOR 
NAME]:             
 
Name 
 
Position 
 
Signature 
 
Date 

 
 

 
 


